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Built in 300 BC, the Alexandrian Library, the reposi- 
tory of ancient wisdom and knowledge that housed 
over a half million books before it was destroyed in 
415 AD, was back up and running again in 2006. 

The 2.0 version of portals and information avenues 
... powered by Google, YouTube, Yahoo, Ask, and other 
dot-coms ... hold billions of books and trillions of pages 
that are available for rich and poor, far and wide, through 
equipment smaller than the compartment that held the 
scrolls of Aristarchus (Greek astronomer and mathema- 
tician who discovered the Copernican Model 1800 years 
before Copernicus). 

Beyond the millions of pages on almost any topic of 
interest, the information vaults of Library 2.0 contain the 
faces and sounds of authors, authorities, experts, pun- 
dits, pedophiles, priests and politicians ... anyone and 
everyone who had a say on a subject or had 15 minutes 
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Secessionism 


The tide has shifted. The tables have turned. America 
owned the 20th century, but it won’t own the 21st. 
While no power on Earth is emerging to rival the su- 
perpower’s former status, China will weigh in as the 
world’s economic heavyweight and a major military 
contender long before the century ends. 

In socioeconomic policy and political ideology, 
there has been both a blending of beliefs and a reversal 
of positions between the two mighty countries. 

China is becoming more American, and America is 
becoming more Chinese. 

As China booms and thrives and the US declines 
and weakens, the old Cold War enemies are exchanging 
roles on how to govern and how to run an economy. 

Bustling and building with each new year, the Chi- 
nese Empire explodes in growth and spreads prosperity 
in a cycle of expansion and enthusiasm reminiscent of 
1950s USA. Delirious with gold rush fever, inoculated 
with an entrepreneurial spirit and freed from decades 
of persecution and dictatorial rule, the “can-do” drive 
to climb to the top and achieve new goals is sweeping 
across The People’s Republic of China. 

While still a totalitarian regime, China’s focus has 
shifted from enslavement to entrepreneurship. After hav- 
ing been beaten into submission by foreign powers and 
suffering under ruthless leaders, the chance for people 
to make a buck and use their talents is a new found free- 
dom that they can enjoy and the government strongly 
encourages. The Chinese creed is to succeed. 

Meanwhile, back in the States, the trends are re- 
versed. 

America is in decline, wealth is not being spread, 

Continued on page 4 


ee | EV OICE OF THE MILLENNIUM rs 


THE BIGTRENDS OF 2006 


THE BIG TRENDS OF 2006 

Continued from page 1 

of fame. And like the ancient library that was created 
with the hope that society would evolve by learning the 
wisdom of the elders, the 2.0 version stores the informa- 
tion for all those who wish to take it as fact, or dismiss it 
as fiction. 


MIDTERM MELTDOWN 


For the first time since the electorate became disen- 
chanted with the two year old Clinton White House 
in 1994, they again voted to “throw the bums out” 
in 2006. But unlike 1994 when they were persuaded 
to sign onto a blank “Contract with America,” the big 
news in ‘06 was their realization that Washington's 
bark has no bite. 
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Facing defeat in Iraq, disgraced by Katrina, dis- 
gusted by corruption and fed up with holier-than-thou 
political hypocrites and their religious sidekicks - who 
were caught with their pants down - people have be- 
gun to realize the picture they've been sold is not so 
rosy. With little choice for different ways, they took the 
Democratic route which promised change and a return 
to ethical government. 

While political promises are mostly wishful thinking, 
whether or not the politicians follow through on what they 
said in 2006 is not at issue. The trend news is: Citizens are 
demanding their government find higher moral ground, 
their representatives improve their conduct, and their na- 
tion raise the bar of ethical standards. 


MIDDLE EAST BLOWOUT 


It took until 2006, several hundred billion dollars, 
nearly three thousand of its soldiers killed, tens of 
thousands wounded, over 100,000 civilians slaugh- 
tered and the scapegoat sacrifice of their Secretary 
of Defense ... before the American majority finally ac- 
knowledged that its military is being badly beaten in 
Iraq. 

Unable to lick a third rate contender, the US Su- 
perpower - now caught in a showdown to stop Iran from 
going nuclear - appears helpless against a second rate 
Persian military. 

Besides its leader losing face and military facing 
failure, America’s Middle East right arm, Israel, also met 
historic defeat in 2006 at the hands of Hezbollah. The 
Israeli invasion and destruction of Lebanon, backed by 
the US, was a military and policy failure of historical 
humiliation. 


GOLDEN BULL/DOLLAR BEAR 


The trends for a diving dollar and rising gold prices 
were long in the making before 2006 got underway. 
Losing some 20 percent against the euro and down 
to a 14 year low against the British pound, around the 
world the dollar isn’t what it used to be. 

And unlike in the old days when everyone wanted 
greenbacks, today many foreign locals won’t accept US 
currency as payment. 

From China to Russia and among oil producing na- 
tions ... both friend and foe ... the word spread in 2006 
that the time was coming to lighten up on dollars, pile 
on the gold ... and conduct petro-trade in euros, rubles 
and other currencies. 

And since bad news for the dollar is good news for 
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gold, as predicted, 2006 was a high profit year for gold 
bugs. Trading at $489 per ounce on 21 December 2005, 
gold prices spiked to $725 per ounce in May. 


IMMIGRATION BACKLASH 


The US, with its population hitting 300 million in 2006 
and expected to top 400 million in 30 plus years ... is 
filling up with a lot of people ... people that a lot of 
people who got there before them, don’t want to let 
enter. 

Unlike the huddled masses who arrived from Eu- 
rope on the eve and in the aftermath of WWI and the 
Russian Revolution ... at a time when the American 
industrial giant was growing and hungry for manpower 
... today they come from south of the border to make 
a buck. With low expectations of getting rich, the new 
waves of immigrants, unlike the Ellis Island contingent, 
don’t expect America’s streets to be paved with gold. 

But it’s not only in the US where anti-immigration 
made the 2006 headlines. From England to France, 
Italy, Belgium, Germany ... Euro locals were voting 
to keep out Arabs, Africans, cheap labor Easterners, 
Turks, Albanians, Romanians ... and assorted Muslims 
from anywhere as Islamophobia spread across the con- 
tinents. 

In 2006, Pope Benedict gave a speech portraying 
Islam as a violent religion, President Bush warned of 
spreading “Islamofascism,” and a Danish newspaper’s 
cartoons mocking Mohammed fueled riots. 


REAL ESTATE RECESSION 


In 2005 the great real estate bubble began to fizzle, 
but in 2006 the boom went bust. By virtually every 
indicator, real estate slumped into a recession. 

New and existing home sales, inventories of unsold 
homes, new construction, mortgage applications and 
mortgage delinquencies ... all the housing indices have 
trended negative. 

But the slump was more than just moderate de- 
clines and spots of softness ... the drop-offs and plunges 
broke longstanding record lows while inventories of un- 


sold homes passed decade old highs. 


CRIME PAYS 


Of the many reliable leading economic indicators, it’s 
a sure bet that when the economy worsens so does 
crime. 

In the US, after years of decline, crime got a boost 


in 2006 as the poor got poorer, the uneducated less 
schooled, and the violent more violent. At mid-year, 
homicides were up 4.2 percent above 2005 levels ... 
which tallied the biggest increase in 15 years. While 
also registering gains in violent crimes, up 2.5 percent 
from 2005, robberies increased 10 percent by mid- 
2006. 

For those looking to make a quick buck from other 
peoples’ misery and misfortune, the crime wave that be- 
gan to build in 2005 and grew in 2006 is good news for 
the prison industrial complex and political parasites to 
exploit to get votes. 


ALTERNATIVE ENERGY MOVEMENT 


Spurred by $70 a barrel oil, $3 a gallon gas at the 
pump, shrinking paychecks and enormous invest- 
ment opportunities, Wall Street financiers and zeal- 
ous entrepreneurs from around the world are looking 
to unlock the new energy genie. 

More than just a passing fad, as it was in years past 
when new energy alternatives rose and fell with each oil 
price spike, in 2006 the handwriting on the wall made it 
clear that high oil prices are here to stay. 

With consumer money that would have gone into 
retail and restaurants going into gas tanks and heat- 
ing and cooling bills ... and the cost of doing business 
rising, the smart money of 2006 believed the time was 
ripe to invest financial and human capital to break the 
back of big oil. Solar, wind, hydrino power, charged 
clusters, permanent magnets, cold fusion ... something 
old and something new ... are being tried, tested and 
improved. 


LATINO POPULISM 


The winds of change are blowing El Norte from the 
countries once controlled or propped up by US in- 
fluenced dictators and strong men, and Washington 
doesn’t like it. 

Throughout South America, nations large and 
small are breaking away from their colonial pasts and US 
dominance. Led by Venezuela’s Hugo Chavez - who has 
picked up the socialism mantel from the dying Castro 
- Bolivia, Brazil, Nicaragua, and Ecuador voted in 2006 
against “Big Business” and for the average Jose. 

Anti-globalization and pro-worker ... with the ex- 
ception of Peru, Costa Rica and Columbia ... the most 
populated countries on the South American Continent 
are trending socialist or are calling their own shots — not 
Uncle Sam’s. 
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MEXICAN REVOLUTION 


Despite sitting on the US border and being the gate- 
way to illegal immigration, drug trafficking, and trade, 
the 2006 political upheaval in Mexico hardly made the 
US news. 

Claiming that the ‘06 presidential election was sto- 
len and refusing to concede defeat, Andres Manuel Lo- 
pez Obrador and his supporters have established a coun- 
ter government to Felipe Calderon who officially became 
Mexico’s president on 1 December. 

Meanwhile, in Oaxaca, the popular gringo tourist 
city, the six month battle that began with a teachers’ 
strike and devolved into an open revolt following a gov- 
ernment crackdown that left 16 people dead, still rages. 

Regardless of the outcome or when it ends, the 
battle of Oaxaca and the parallel government set up 
by Obrador are predictors of more unrest to follow and 
expectations that negative residue from the unrest will 
seep across Mexico’s northern border. 


SECESSIONISM 


It was just a blip on the news radar screen in 2006, 
and while it’s the start of something big, the peo- 
ple pushing the trend are fighting for something 
small. 

Believing that the United States has too many peo- 
ple and is too complex for a “one-size-fits-all” Federal 
dictate to control the entire nation, America’s second 
revolutionaries held their first “North American Seces- 
sionist Convention” in Burlington, Vermont this past 
November. 

Hosted by the Middlebury Institute, delegates 
representing 18 states came from Hawaii to Maine and 
North to South. The Alaskans and Hawaiians wanted 
their countries back. Others wanted informal alliances 
with Washington, some wanted nothing to do with DC 

. and all agreed that they wanted nothing to do with 
the crew in control of the nation ... or the party in 
waiting. 
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businesses are contracting and the “can do” spirit hard- 
ly shines. Prohibited by high government barriers that 
regulate every aspect of business life, entrepreneurs with 
big dreams and full of drive can’t afford the cost of en- 
try to make it on their own. (See “Plantation Economy,” 
page 7 .) 

Mimicking the centralization of their former Red 
enemy, the Washingtonian economic doctrine tilts the 
playing field to benefit the favored few. With tax breaks, 
grants, loans, giveaways and sweetheart deals earmarked 
for the business giants, sport team owners and big de- 
velopers ... the odds of the little guy winning are a long 
shot. 

And like its communist counterpart who controls 
the masses through fear and submission, the American 
Big Brother also breaks into homes, spies on dissidents, 
monitors its public, stifles protest, abrogates rights, 
throws people in jail, locks the door and throws away 


the key. 


Trendpost: The business pioneers of the Wild East ... 
charged with ambition, seeing no limits and ready for 
risk ... seek sound business information to help better un- 
derstand the current and future needs of foreign markets. 
While supercharged for action, the artistry of innovation 
is just being awakened after being stifled by government 
censors for many decades. Services, software, courses and 


conferences that can heighten these skills are market op- 
portunities to explore. 


Trendpost: China expert, Oded Shankar, author of “The 
Chinese Century,” says that while “opportunities abound” 
in China for both US firms and entrepreneurs to succeed, 
they must develop new strategies and employ advanced 
models of operation ... in anticipation that their ideas 
will be swiftly imitated by the Chinese. 

Business opportunities also exist for consulting ser- 
vices, learning manuals, and courseware that teaches 
students, management and employees to think and act 
globally. 

“Americans must start learning about the world,” 
says Mr. Shankar, also a professor of Global Business 
Management at Ohio State University. “Unfortunately our 
business schools, for instance, go in the opposite direction, 
junking international business in favor of “global strat- 
egy” that has nothing global about it — i.e., students no 
longer learn about different cultures, about international 
institutions, etc., just the opposite of what we should be 


doing.” 


Trendpost: To control America’s massive population ... 
projected to reach 400 million in just 35 years ... Wash- 
ington will continue to resort to China-like authority to 
maintain its rules of law and order. A counter-trend to the 
federal clamp down will be a proliferation of secessionist 
movements, such as those spearheaded by the “Second 
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Vermont Republic.” 

Unwilling to yield to what they see as dictatorial 
federal enforcement, these grassroots movements are 
directed toward downsizing government and decentral- 
izing decision making. As federal authorities take more 
control, we forecast these movements will gain in popu- 
larity and participation. 


Trendpost: Despite Washington’s pledge and Defense 
Secretary Robert Gates’ assurance that the US must 
“resist China’s use of force or coercion against Taiwan 
and assist Taipei in maintaining its self-defense,” mili- 
tary intervention would end in defeat and humiliation 
for America. 

In addition, foreign involvement in the long running 
battle between the Chinese homeland and the breakaway 
republic would dramatically destabilize the region, increase 
global tensions and undermine the world economy. 


MEDICAL TOURISM 


War and peace come and go. But the one constant in 
good times and bad ... yesterday, today and tomor- 
row ... is personal health, and how to preserve it. In 
the Global Age, just as manufacturing, call centers and 
other professional services have gone abroad and are 
outsourced, so too is new millennium medical care. 

Like executives and entrepreneurs that scour the 
earth to find the best countries to do the best deals for 
the best price, today’s consumers are globetrotting to 
find the best prices for the best medical treatments. It’s 
the next big trend in globalization ... and a Top Trend 
for 2007. 

Known for decades among the “in-crowd” who 
traveled to Costa Rica for big discounts on dental work 
and cosmetic fix-ups — called medical tourism by some 
because treatments are often followed by R&R in restful 
environments — the trend has moved mainstream and to 
more distant shores. 

While the bread and butter of “medical tourism” is 
still in the dental and cosmetic side of the business, with 
more Americans without health insurance, or with poli- 
cies that fall short of needs, robust international expan- 
sion is under way. 


THE BIG PUSH IS ON 
Outside the States, the “initiated” who knew what to 
do and where to go to get swifter treatment than their 
nation’s systems could provide ... or for treatments that 
their health plans didn’t cover ... have traveled the med- 
ical tourism route for decades with scant public notice. 


Leading the charge to India, Thailand, Singapore, 


Malaysia, Brazil, Argentina, and South Africa - which 
have joined Costa Rica as popular medical destinations - 
are America’s 78 million baby boomers. Pushing 50 and 
passing 60 - overweight, overstressed, over medicated, 
out of shape, short of cash and short on health coverage 
- the boomers, babies no more, are breaking down and 
in need of medical repair. Unable to afford new joints, fix 
leaky valves or replace broken parts, consumers can buy 
facelifts, transplants, bypasses, stem cells ... and a full 
range of orthopedic, prostate, cardiac, neurological and 
advanced cancer surgeries at overseas medical destina- 
tions, at a fraction of what it costs in the States. 

And unlike the post WW II days of banana republics 
and third world conditions, today’s newly emerging na- 
tions’ medical facilities - while not always up to par — of- 
ten win, place and show when compared to US facilities 
in technology, professionalism and standards. (Escorts 
Heart Institute and Research Centre in India reports a 
death rate of patients during surgery that is less than half 
that of most major hospitals in the United States.) 

And in terms of postoperative care, bedside manner 
and other “human services,” the overseas models can 
often exceed stateside offerings. 


Trendpost: In terms of its global development, the 
medical outsourcing trend in 2007 is equivalent to what 
international trade was before the days of NAFTA, the 
WTO ... and when China and Russia were sealed by 
iron curtains. By all measurements, this trend is now just 
reaching its growth stage. And like a sprouting adoles- 
cent, it will quickly change, take on new characteristics 
and further develop its identity. The broad scope of ser- 
vices involved in matching patient needs with qualified 
medical destinations, finding the best prices ... plus the 
travel component ... are Just a few of the many entrepre- 
neurial opportunities available in the field. 


Trendpost: The estimated 750,000 US citizens expected 
to go abroad for surgery in 2007 is still tiny when com- 
pared to the millions of surgeries performed each year 
in the $2 trillion US healthcare system. Johns Hopkins 
University’s affiliation with a major Singapore hospital 
is just the first wave of firms and institutions establishing 
overseas ties for outsourced medical treatment. 

Just as US manufacturers moved overseas for pro- 
duction, US based doctors and health organizations will 
be off-shoring their operations, looking to set up hospitals 
and clinics in the most cost productive locations. 


Trendpost: Air-ambulance services, hospital ships, re- 
covery retreats ... anything and everything that will help 
ease the stress of patient travel and provide an atmo- 


sphere for recovery will fuel the Medical Tourism trend. 
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Small nations, such as Cuba, that already serve 
global health customers, can become prime medical des- 
tinations and enjoy vast wealth if their health tourism 
business is developed and managed wisely. 


SYSTEMIC RECESSION 


The US is sliding into a long-term economic down- 
turn that will eat away at the nation’s well-being be- 
fore it shows up in the official numbers. Despite what 
Washington says, the Dow does or Wall Street claims 
... during 2007 the facts of life on Main Street will 
clearly show what Americans are already beginning 
to feel - “Recession.” 

Weighed down with massive loads of debt and 
locked into jobs that limit opportunities to pay it off, the 
paycheck to paycheck public will feel the pinch in their 
pocket books and businesses will be hit hard in their 
bottom lines long before recession becomes “official.” 
Like mindlessly waiting for the word from the higher 
ups to finally declare the bloody Iraq civil war, a “Civil 
War” ... by the time the “experts” decide their basket of 
statistics adds up to recession, economic conditions will 
have long since deteriorated. 

For example, even with the many indicators that 
spell “Real Estate Recession” - and with the numbers 
getting worse with each new quarter - the “R” word is 
never used to define the industry’s sharp decline. In- 
stead it’s said the market’s “slowed” and conditions are 
“soft.” 

As data proves and the facts bare out, it was the 
Federal Reserve’s induced 46-year low interest rates that 
ignited the building boom and sparked the home equity 
refinancing mania that pulled the US out of the 2001 
recession. However, after raising rates 17 consecutive 
times, and with little room to bring them lower (with- 
out risking a dollar crash), there are no Fed tools left 
to boost the housing market or re-spark a re-fi boom. 
(See “A Bernanke Recession,” Trends Journal, Summer 
2006.) Without the cash to build or the means to borrow, 
the nation’s engine of growth is out of fuel and there is 
no industry, service or product in the pipeline to drive 
future economic growth. 


REAGAN RE-DO 
In addition to the many indices that point to a sustained 
downturn, and ample evidence that conditions will not 
improve, the changing political tides are leaving the na- 
tion’s people with little faith in a leader whose popularity 
keeps plunging. Although history is re-written to recast 
failed presidents as “elder statesmen” (after they’ve left 
office), when Ronald Reagan’s Teflon coat began to peel, 


the loss of public confidence prompted us to forecast the 
1987 stock market crash: 


Celente said much of the nation’s recent prosperity 
was built on citizens’ confidence in President Reagan. 
A number of recent events, including the Iran/Contra 
arms scandal, congressional override of Reagan’s veto 
of South African sanctions and Nicaragua’s capture of 
a crew member in a US registered plane carrying unau- 
thorized arms have damaged that “confidence shield,” 
according to Celente. 

The President has “proven himself merely to be a 
politician of the same cloth as any other politician who 
has lied to the public,” he said. (“1987: The Year it All 
Collapses,” Daily Freeman, 23 January 1987.) 


Similarly, as President Bush’s popularity slumps and 
his skills are questioned, a lack of public confidence in 
those who govern seeps deeply into the nation’s psyche. 
With fading hope for sound solutions — as it was just before 
the stock market crash in 1987 when Ronald Reagan’s 
credentials were being questioned and when the dollar 
was also in crisis — today another perfect storm is brewing 
that will hit US financial markets before 2007 ends. 


Trendpost: Businesses should consider expanding op- 
tions by moving in new directions to find additional in- 
come streams as old ones dry up and/or diminish in value 
as prices are cut and margins shrink in response to fight- 
ing fierce competition. The trend for a long-term decline 
in America’s standard of living has long been forecast and 
there is nothing on the horizon that will renew post WWII 
levels of prosperity (jobs, education, health care services, 
etc.) which the country once enjoyed. (See “Dealing with 
a ‘Five-O’ Economy,” Trends Journal, Winter 2002.) 

Beyond real estate, among the sectors hardest hit in 
the continuing downturn will be mid and low retail mar- 
kets and the mid-range restaurant business. In this low 
income/high debt climate, consumers ... looking for high 
taste but having less income ... will spend into the afford- 
able sophistication sectors that provide up-range quality 
at moderate price points. (See “Affordable Sophistica- 
tion,” Trends Journal, Winter 2005.) 

People in sales jobs in declining sectors, or work- 
ers in those areas that are already feeling the economic 
pinch and will be hit even harder as recession sets in, 
should be actively hunting for new opportunities to find 
employment. 


Trendpost: The prognosis is simple and our prediction 
is clear. If the beleaguered US dollar (nearing 2-year 
lows against the euro and at a 14-year low against the 
British pound) continues to dive, it could trigger a sell-off 
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by Asians and oil producers who hold trillions in dollar 
denominated reserves. To break the dollar’s fall, the Fed 
will be forced to raise interest rates, which will in turn 
drive the economy deeper into recession, crash the stock 
market, and set the stage for “stagflation” ... stagnant 
economic growth and high inflation. 

While economic times will turn bleak and the impli- 
cations will be felt widely, life goes on and so does busi- 
ness. Consumer demand for “back-to-basics” private la- 
bel products will experience strong growth while branded 
goods in the mid-market sector will slump. 

In the seemingly forever off-trend auto industry, 
conditions are perfect for a manufacturer (likely from In- 
dia or China) to develop and market a “people mover” 
product that sells for several thousand dollars, is basic, 
cheap to operate, low tech, good quality and reliable. 
(See “Simplicity Hip-Funky Cool,” Trends Journal, Win- 
ter 2006.) 


PLANTATION ECONOMY 


The numbers don’t lie. Regardless of how the facts 
are spun or who does the spinning, the results come 
out the same. America’s middle class is shrinking, the 
rich are getting super rich and the wealthy can afford 
to buy entire countries. 

Working longer, commuting farther and sinking 
deeper into a financial hole, for the average worker in 
2007, economic life won't be getting better ... and given 
the nation’s future course, it will only get worse. Amer- 
ica is drowning in debt, mired in war and losing lots of 
business to competition it didn’t have before. Manufac- 
turing has been shipped overseas, and the replacement 
“service economy” worker has gone deeper in debt just 
to pay the bills. Stocking shelves at Wal-Mart, floor walk- 
ing at Home Depot or stuck in a cubicle job with no way 
out, the majority of the workforce is climbing down the 
ladder of success. 

Comprised of more than just the ranks of the 
poorly educated and the down and outs, between 2000 
and 2005, workers with four-year college degrees, for 
example, saw their wages fall 3.1 percent when adjusted 
for inflation. With diplomas in hand and nowhere to use 
them, they too are among the legions of the low paid 
who are losing hope of finding the American Dream. 


ZIPPITY DO DA 
Reminiscent of the antebellum South, today, a vast class 
of laborers does the work, while a small class of eco- 
nomic aristocrats reaps enormous profits. The plantation 
thrives, while the workers wither. And just like those an- 
tebellum days, the current crop of kings and queens of 


American commerce - the top 1 percent of the popula- 
tion — have more wealth than the bottom 90. 

But it’s not hard times that have transformed Amer- 
ica from one of the most egalitarian societies of modern 
history to one of the most economically skewed. For the 
several years that the economy had been growing, infla- 
tion remained manageable, unemployment stayed low, 
demand for cheap labor was high, world trade expanded 
and corporate profits kept hitting record highs. 

In the new economic order, the wealth of the na- 
tion is not being shared as it was when the middle class 
could ride first class on the All-American 20th Century 
Express. Yet, while the stories of the growing inequality 
in the “land of opportunity” sometimes make the news 
(when O.J?s not in trouble or Madonna’s not hanging 
from a cross) the media coverage is slight and the impli- 
cations are generally ignored. (See “Crime Pays,” Trends 
Journal, Autumn 2006.) 

Unlike today when CEOs make 400 times more 
than their salaried workers (like Wal-Mart’s president), 
in the 1960s when the US was at its peak and the wealth 
was being spread, the ratio was only 20 to 1. Superstars 
of Joe Namath’s fame earned $848,000 a year (in today’s 
dollars) compared to the $87 million that went to Tiger 
Woods in 2005. In real dollars, the GDP has tripled since 
1960 but wage increases have been stagnant ... except 
for the upper one percent of families whose income has 
almost tripled. 

Since 1999, median household income dropped 
5.4 percent ... $3,000 per year after adjusting for infla- 
tion. The income gap in the US is the widest among all 
industrialized nations and the wealth divide between the 
classes is wider only in Mexico and Russia. (See “New 
Direction - A Millennial Shift,” Trends Journal, Autumn 
2006.) 

As the US economy further worsens, which we 
predict it will, so too will the prospects for middle class 
Americans to stop their downward crawl. Whose fault it 
is hardly matters. What really counts is knowing what it 
all will mean, how to reverse the trend, and how best to 
deal with life in a Plantation Economy. 


Trendpost: As it was during the Great Depression when 
entertainers made their careers poking fun at the fabu- 
lously rich, and songs were written to sing the blues and 
wish for hope, in 2007 the public is receptive to the same 
messages. A new school of “Depression Chic” is in the 
making. New sounds and styles will begin to emerge that 
capture elements of the hobo past and high tech future. 
It will be seen in fashion, foods, language and the arts. 


Trendpost: With so many unwilling to work long hours 
for so little, new millennium vagabond entertainers, wan- 
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dering minstrels, and busking musicians will be popping 
up in cafes, bars, coffee shops and on street corners, ply- 
ing their trade to make a buck rather than take a job. 
Doing what they love and still earning enough to just 
get by, these new vaudevillians are setting the stage for a 
cultural evolution. 


Trendpost: In recent elections throughout Europe and 
South America, candidates who pushed populist mess- 
ages and focused on wealth inequality were big winners. 
While overridden by the Iraq War, corruption and scan- 
dals in the US 2006 midterm elections ... class struggle 
will also emerge as a major campaign theme in the 2008 
presidential race. 


OLD SCHOOL IS COOL 


Not thrilled with the present and pessimistic about 
the future, Americans young and old, rich and poor 
- all colors, classes and creeds - are looking back 
to the past to find superior values and higher qual- 
ity than what they’re getting today. From popular 
culture to political choices ... in food, fashion and 
design ... virtually every sector and in all walks of 
life, there's a yearning for what was, and a learning 
of how to get it. 

The new trend that’s sparking the American Spirit 
is being set by those old enough to know the difference 
between real and fake, and young folks smart enough to 
see through all the hype. 

The nation hears from music legends and big 
screen stars of times gone by with complaints of how bad 
the music sounds and how banal the movies are. From 
Dylan and Sting, the word is out about what many have 
known but wouldn’t say ... the music’s long been lousy. 

Big screen idol Lauren Bacall mocks actresses of 
“minuscule talent” while Michael Caine blasts “banal” 
movies and Dustin Hoffman scoffs he can’t “remember 
a time when there was so much respect for bad work.” 

The gig is up and the best in the business have 
spilled the beans. Despite the hype and mouths for hire, 
the tasteless fare the entertainment biz keeps serving is 
getting hard for most to swallow. 


AIN'T PUTTING DOWN NOTHING 
On the corporate scene the story is the same. Excepting 
Warren Buffet who rocks real easy and plays himself, the 
corporate dudes are stiff and lifeless. Rich in cash and 
plenty nasty, the media promotes ‘Trump, Eisner, Red- 
stone, Welsh and others as though they're gods of wis- 
dom whose ways of life is the money trail for all to follow. 
Yet, among the leading edgers, old and young who seek 


new ways and better paths, these money moguls pale to 
the Rennaissance rich who had spread their wealth for 
art and knowledge. 

In politics as well, the old school was cool. Ike, JFK 
or FDR, love them or hate them, it doesn’t matter. They 
each brought their style and a hope that elevated the 
nation’s expectations with promises for all to gain. Even 
Reagan had a charm that convinced the Soviets to dis- 
arm. 

And today, what lies ahead? McCain, Giuliani, Hill- 
ary and Obama. Pre-anointed by media pundits and po- 
litical hacks as the politicians we should entrust to run 
the world’s greatest enterprise ... are these America’s 
best? 

On the religious front, old and new, priests have 
defiled more than just a few. And even the President’s 
evangelical point man was brought to his knees by hits 
of crystal meth and gay affairs. 

According to a June 2006 Roper Poll, 66 percent 
of Americans see the 1950s, 60s and 70s as better times 
than today. A Pew Research Center poll shows over half 
of the adults believing that their children’s future will 
be worse than the present times and a Parade Magazine 
poll had half the respondents saying they are worse off 
than their parents. 

From a war waged on lies to Wall Street corrup- 
tion, from top to bottom, big wig to petty thief alike, the 
nation’s quest for old school values of “tried and true” 
will begin to find its way into every sector of society by 
Americans looking to restore its fading glory. The trend 
has just been born and will begin to grow more rapidly 
as the 2008 elections draw closer. (See “The Internet 
Candidate,” page 9.) 


Trendpost: Reaching back beyond the days of Dylan, 
the hippest of the young cats have discovered Django’s hot 
guitar and look to the old jazz giants to find their chops. 
Restaurants that work to promote new artists with old 
world talent will draw in crowds that loud garage bands 
and discordant jazz stylists had chased away. In these 
days of low emotions and lonely times, patrons young 
and old seek servings of social intercourse to complement 


their food and drink. 


Trendpost: Cutting edge retailers and suitable venues 
may consider providing acoustic entertainment to draw 
in more of the “hip” shoppers that the chains are now 
seeking to attract to their more upscale dress selections. 

On-trend retailers are riding the trend. Shunning 
shabby and sloppy for “old school cool,” from luxury to 
mainstream chains, the trendiest retailers’ racks are filled 
with clothing and accessories of fine design and old-world 
elegance. 
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Trendpost: Whether reaching back to analogue equip- 
ment to reproduce richer sounds or artesian cooking to 
taste old world quality, the cultural creatives of America, 
if nurtured and supported, could lead the world in a Re- 
naissance awakening. As difficult as it may be for corpo- 
rate chieftains and the moneyed classes to look past their 
bottom lines — and for politicians to promote more than 
just themselves — should those with the means to invest in 
rebuilding “old school cool” do so, the nation’s pride and 
prosperity can be restored. 


Trendpost: Old world quality in food, fashion, enter- 
tainment, art, construction (public and private) ... among 
a variety of product lines and services with an emphasis 
on “old school cool” will find growing market demand 
throughout society. A return to “do it better” rather than 
“make it cheaper” is a mantra that will enhance new mil- 
lennium businesses and promote innovation. 


THE INTERNET CANDIDATE 


In the war of independence to break the hegemony 
of America’s two party system, the opening salvos of 
the 2008 US Presidential Campaign will be fired over 
the Internet in 2007. Disgusted with Republicans and 
disappointed with Democrats, the American public 
will look outside the political box and the major me- 
dia for a president that promises new ways to restore 
the nation’s sagging fortunes. 

Previously restricted by financial costs affordable 
only to the super rich and/or anointed party members, 


works’ boob tube. 

From war and peace to health, education and pros- 
perity, with virtually every quantitative and qualitative 
measurement proving the US is losing its superpower 
grip, a majority public no longer believes the political lip 
service spun from party members who promise little and 
deliver nothing. With trends showing the greatest wave 
of political party discontent since Ross Perot’s 1992 
presidential run, turned off voters are ready to choose a 
“qualified and competent” Independent over the tradi- 
tional “lesser of two evils” Republican and Democratic 
candidates. (See Trend Tracking, pages 65 - 69, Warner 
Books, 1990.) 

Unlike the 2000 race, when Ralph Nader was cast as 
a “spoiler,” in 2008 no vice president is running to grab 
the presidential reigns and there are no standout “wanna 
runs” and “also ran” candidate hopefuls. Regardless of 
party persuasion, with polls showing dim prospects for 
a brighter American future and outright disgust with 
Congress’s job performance, a new wave candidate will 
draw voters away from the two parties while solidifying 
the independent base. 

And unlike the 2000 and 2004 elections, in 2008 
the Internet Generation of under 30 year-olds will be a 
leading force in changing America’s balance of govern- 
ing power. More tech literate and less wed to the old 
media than Gen-xers and Boomers ... the 40 million 
blogged-on potential voters are Internet independent of 
mind and ready for action, now that the political game 
has moved onto their playing field. 

Voicing their discontent with the status quo, disil- 
lusioned with the Iraq War and fearful of their financial 


the low cost of an Internet run for Presi- 
dent will become the 21st century lev- 
eler ... permitting a newcomer who’s 
beholden to no one ... to now be able 


“One Man and the Internet 
Can Start a Revolution” 
- Gerald Celente 


future, young Americans voted in the 
largest numbers in at least 20 years in 
this year’s election. Up 4 percent from 
the 2002 midterm election, and with 
only 24 percent (10 million) of the un- 


to reach everyone. 
While the Internet has been on the scene for the 
last three presidential races ... broadband access, tech- 
nological advancements, multigenerational adaptation 
. Its universal embracement has now made it the en- 
tertainment and information source of choice for Glob- 
al Age citizens. As newspaper circulation continues to 
plummet and viewers abandon network, cable and radio 
broadcasts, the worldwide reach of the web provides a 
platform for the Internet Candidate that can reflect both 
the freedom of the Internet culture and its all-inclusive 
egalitarian participation. 


GENERATIONAL EARTHQUAKE 
With half of web users attracted to social networking 
sites such as MySpace and Facebook, cybercrowds in- 
creasingly prefer the Internet’s YouTube over the net- 


der 30’s turning out, their votes helped bring the Demo- 
crats their margin of victory. 

However, with the youth vote up over 9 percent in 
the 2004 Presidential Election (51.6 percent turnout), 
and with Campaign 2008 now moving onto their listen- 
ing and viewing turf, the Internet Candidate that moti- 
vates some 50 percent of the Internet Generation to go 
to the polls could win the White House. 


Trendpost: Given the cast of potential candidates and 
their predictability, Campaign 2008 will be a political 
circus that will provide advertisers, marketers, entrepre- 
neurs and entertainers with unique opportunities. The 
constant drumbeat of election news and the antics of the 
candidates will offer rich material for them to mine. Ty- 
ing into campaign news with satire of style and promot- 
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ing products while poking fun at political clowns will be 
well received by a general public that’s become disgusted 
with negative campaigns and boorish behavior. 
However, the battle will be brutal, wild card candi- 
dates are in the wings and the nation’s focus will move 
toward center stage by midyear in what we forecast will 
become the most highly voter participated race in over 
60 years. With the 2008 elections gearing up to be the 
“Greatest Show on Earth,” anyone with something to sell 


will do well by jumping on the campaign bandwagon. 


TECHNOTRIBALISM 


The tribes of the world are uniting. Tied together by 
the arteries of the information superhighway, citizens 
of common dreams and common causes are forming 
human bonds that transcend national borders, reli- 
gious beliefs and political ideologies. 

Still in its youth and growing with unbound vital- 
ity, the exploding Internet is unleashing powers to the 
people that will change the way the world is run ... and 
who will run it. 

Born to society over a decade ago - when e-com- 
merce was not a word, and Prodigy and CompuServe 
were the major online service providers — the Internet 
has now connected much of the global village. In 1997, 
for example, the US Department of Commerce reported 
that just 36 percent of households had computers and 
only 18 percent had Internet access. Today, only the el- 
derly and uninterested don’t have PCs at home, a laptop 
for the road and Internet access on demand. 

As dial-up died, broadband grew and new speed-of- 
light technologies continue to evolve. Now the FaceBook 
of the new world order is seen on MySpace and other 
social networks of thousands of far flung “friends” who 
can instantly spread “the word” to thousands more. 

Bigger than blogs and more influential than the so- 
cial networks, TechnoTribes will rally masses with calls 
for action when rights are violated, lives threatened and/ 
or change is needed. Distrusting of politicians and criti- 
cal of their leadership skills, the egalitarian tribes will 
unite those who share civic interests, follow moral codes 
and believe in universal truths. These Global Agers will 
garner wide support from the intellectually disenfran- 
chised that don’t dutifully respect institutional authority 
or blindly follow the leaders. 

From local zoning to Middle East wars, Techno- 
Tribes of many stripes and different colors will stand 
together in numbers far greater than the political pow- 
ers they oppose and the police forces that protect those 
politicians. 


INTERNET PAUL REVERES 

From hometown issues to global events, millions of news 
hounds and information junkies across the globe are 
spreading the word and showing footage of what’s go- 
ing on and what’s coming down. With content no longer 
controlled or edited by corporate media, raw views of 
events are being shown in living color. With surveillance 
cameras everywhere and personal cell phones capturing 
spontaneous events, YouTube reality shows that would 
have never made the air before are now being broadcast 
for millions to see ... for free! 

Whatever the issues, wherever the events, armed 
with information and filled with data, TechnoTribalists 
will conclude for themselves what to believe rather than 
looking to others to be told what to think. Equipped with 
an arsenal of hi-tech communication gear and guerrilla 
techno-how, these new millennium revolutionaries that 
equate Internet freedom to individual rights, will fight 
those who believe they know better and want control. 

A new world order is being formed. As radical a 
transition as that from the reign of emperors and kings to 
republics and democracies, the TechnoTribes will wage 
their wars against Industrial Age governments, local and 
global, whose ideas and operations are deemed outdated 
and seen as threatening. Capable of rallying on-line mil- 
lions to take a stand, battles of mind and morals, not bul- 
lets and beatings, will be fought by TechnoTribe warriors 
of the world. 


Trendpost: The Social Networking trend is only in its 
early growth stages (trends are born, they grow, mature, 
reach old age and die). The Internet, more so than most 
other business sectors, provides the greatest opportunity 
for entrepreneurs at the lowest cost of entry. Unlike retail, 
for example, with its burdensome fixed costs and tough 
competitive pressures, creating web content and develop- 
ing web sites takes less capital and more brain power and 
techno-how to achieve success. 

This window of opportunity, still open for everyone 
while the major players continue their attempt to corner 
cyberspace, will remain open for at least a decade. It’s 
a “sweet spot” of creative freedom that comes but at a 
fleeting moment. (See “Cyberworld TV,” Trends Journal, 
Winter 2000.) 


Trendpost: The mobility of the post industrial world is 
producing a form of neo-nomadism in which people are 
no longer bound to the land or the community as they 
were in the Agrarian or even the Industrial Age. Today’s 
breadwinners and road warriors travel far and frequently 
in order to reach their financial hunting grounds. 

Alert businesses should be attuned to the new set of 
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emotional, spiritual and physical needs and desires that 
will arise as society reacts to these unprecedented forces 
of millennial change. 


RE-UNITED STATES 


The Red vs. Blue Wars have subsided, the name call- 
ing has quieted down and for at least the next two 
years, the Federal Government's power is back in bal- 
ance. Despite $3 billion spent on political rhetoric that 
defamed character and focused on sleaze, America’s 
public took the high road by voting for civility, and 
putting national interests over party politics. 

Yet, absent in the wall-to-wall media analysis of the 
midterm elections that “thumped” Republicans, was the 
fact that across the nation, there was no evidence of a 
great divide between the people as had been reported 
in the 2004 elections. (See “Undivided USA,” Trends 
Journal, Winter 2005.) From Congress to local races, 
former “Red” states went “Blue” in a general vote of no- 
confidence in the ruling party whose ways were seen as 
corrupt, and means as arrogant. Wanting “change,” but 
having difficulty finding it, a fed up public voted for “the 
lesser of two evils” that provided few alternatives from 
the status quo. 


EMPEROR’S NEWEST CLOTHES 
Deflated by defeat, and with the once invincible shield 
of his most feared strategist destroyed, the President who 
wielded all the power that his party had once controlled, 
has softened his rhetoric and changed his tune. In bi- 
polar swiftness, the perennially caustic and dismissive 
President Bush has now called for a political truce in the 
nation’s best interest. 

With their Congressional ranks depleted and their 
minority voice too weak to back their rhetoric, a toned 
down White House will serve to soften the trademark 
bellicose outbursts that came from the biggest mouths 
in broadcasting. With nothing left in front of him but a 
losing war to exit from and a personal legacy to salvage, 
a lame-duck Bush, aware that the political game has 
changed, is now playing the “uniter, not a divider” card 
that he had promised to deal before being elected. 

With few fresh ideas of their own, but now major 
players in making policy and passing laws, the opposi- 
tion leaders have shaken hands and agreed in public to 
work together rather than seek revenge. Focused on the 
big 2008 presidential prize, the Democrats will make 
decisions that will do little to polarize the electorate, 
while using their power to expose Republican missteps, 
violations and misdeeds of the past six years. 


And while there will be harsh debates, nasty ac- 
cusations and feathers ruffled, we forecast that absent 
a major terror strike or an economic, man-made or 
natural disaster ... the next two years will serve to heal 
many of the nation’s open wounds of fractionalism that 
have deepened over the past six. However, if terror does 
strike, fear will again dominate the nation’s psyche, sides 
will be taken and polarization will intensify. 


Trendpost: Any business dealing with the retail sector 
would be wise to use this brief window of opportunity to 
develop messages and implement strategies that engen- 
der a climate of compassion, understanding and hope for 
a better American tomorrow. Rather than being swayed 
by political rhetoric and personal ideologies, a broader 
view of what the general public yearns for and an un- 
derstanding of what they're not getting as citizens of a 
United States, will prove profitable for the businesses that 
tap into this trend. 


Trendpost: Marketers and advertisers that embrace a 
“united” state-of-mind to promote products should avoid 
flag waving and base patriotic sloganeering ... and in- 
stead play to the deeper chords of respect, community, 
dignity and compassion that resonate within the public’s 
consciousness. Tired of turning on the tube or listening to 
the radio and hearing screaming ninnies spewing rancor, 
a weary American public seeks maturity from its leaders 
and mutual respect from media mouthpieces. 


Trendpost: Music and movies that tap into the “united 
we stand, divided we fall ... all for one and one for all” 
emerging wave of national pride that is based on mor- 
als and high-grade values will play well to generations 
young and old. However, to successfully bridge the gen- 
eration, gender and race gaps, plot lines should be devel- 
oped that are inclusive without being patronizing ... and 
truthful, without being politically correct. 


AMERICA THE BEAUTIFUL 


After several years of giving her the global cold shoul- 
der, the world is starting to again warm up to the USA. 
While worldwide polls rank President Bush at the 
bottom of the “admiration index” and see the US as 
a major threat to global peace, the “Ugly American” 
trend which we first identified nine months prior to 
9/11, has peaked. (See “2001 Won't Be Our Year, Trend 
Seer Says,” USA Today, 14 December 2000.) 
Following the US midterm elections, defeat of the 


Republican Party was reported by the world press as 
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a hopeful sign that a White House without a Congres- 
sional majority to support its war efforts would soften 
its hard line rhetoric and put away its big stick. Indeed, 
immediately following his party’s defeat, President Bush 
sought cooperation and reconciliation with his political 
opposition and fired Defense Secretary, Donald Rums- 
feld, an architect-in-chief and point man of the doomed 
Iraq War. 

However, while there is a global warming trend to- 
ward the US, the battered image of Ugly Americans tran- 
scends the president’s personality and the superpower’s 
go-it-alone military incursions. For example, a new poll 
paints the US as one of the world’s most unfriendly ma- 
jor countries to visit. Rude immigration and custom offi- 
cials, visa delays and government policies are blamed for 
keeping millions of foreign visitors away from the United 
States and costing the country billions in lost tourism 
revenue. 

What also has not changed with the midterm elec- 
tions is the world view that Americans are intellectual 
lightweights, overweight consumers, insular, arrogant, 
globally uninformed and deluded in their belief that 
they are still #1. For example, on the pop culture scene, 
the international big screen blockbuster, “Borat,” boor- 
ishly blasted the American way in a mock documentary 
of a Kazakh TV reporter’s journey across the US. 


LAND OF THE FREE 
Although the US gets low scores for the way it’s per- 
formed on the World Stage, much about what the coun- 
try stands for and the opportunities it presents are still 
cherished by many throughout the world. While no lon- 
ger the 20th century magnet for “Old Europe,” whose 
lifestyles and institutions are now measured by many as 
being superior to the American standard, the US is still 
seen by nationals of rapidly developing nations as the 


land of opportunity. 


And like the waves of Ellis Island immigrants who 
believed the streets were paved with gold, the 21st cen- 
tury class of overseas newcomers (unlike the south of the 
border low wage workers) still see America as a melting 
pot of entrepreneurial spirit and an opportunity to ad- 
vance its penetrable class structure. 


Trendpost: 4 give-and-take of mutual respect rather 
than one of national superiority will sell well to a world 
waiting to warm up to an America that is still seen by 
many as a bastion of democracy and a land of liberty. 
With the cooling down of tensions underway, sellers 
of American consumer products overseas may consider 
promoting a “we are the world — united global village” 
advertising/marketing theme. Combination messages that 
accentuate the finer elements of the American way, while 
respecting the norms and mores of the hosting country, 
will help sell a product’s point of difference and why it 


would be appropriate for foreign customers. 


Trendpost: In addition to hurting tourism, America’s 
worsening reputation as a difficult place to visit and get 
visas is also, in part, responsible for keeping out foreign 
students. 

However, after several years of decline following 
9/11, the number of new foreign students coming to the 
United States grew this school year, according to the In- 
stitute of International Education. And, consistent with 
the overall trend of those from other countries that see 
the greatest opportunities in America, the largest foreign 
student wave is coming from rapidly developing China 
and India. 

Beyond the business of US colleges and universities at- 
tracting foreign students for enrollment, product and service 
marketers would be wise to understand why a US education 
ranks high among foreign students and weave those desires 
into advertising and marketing campaigns. 
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